A& IR
# 8

434

GEE S PE SIEYE R g e

BRE Rk

# 1

A3 434
Rz% % R®

Wﬂ)?ﬁ@&ﬂ%?@%—ﬁﬁiﬁmﬁﬁ~€%&ﬂ%#ﬁ%%@ioﬁﬂ$@ﬁ%mm§
%%&ﬁ’ﬁﬁ—iﬁ$ﬁﬂ&’ﬁ%%@§%%%A%#%%ﬁﬂ’mﬁﬁﬁﬂﬁgﬁva@
PREBRESTER SBEANURBRNTHE  2ASHEBSEEAZ RO X RN
ﬁﬁ%ﬁém%zoiﬂGMTmmbXﬂ@%ﬁ'%%Lﬁﬁﬁﬁﬁ%%ﬁﬁmmf&%ﬁ%J
(mwNmmgﬁ%%z$@;Eﬁ%%ﬂ%@m%%%ﬁﬁﬁ#%%%ﬁ@ﬁﬂ%?%%z=
EHRERARTORAEZEHGERTBNS > f—A A2 BAERERSEEFLAR
Rl o M FEL—ERA LA EE? ML 4RETE EMEEA LA WTO AMME 2 » M
GRFRF U AR 0 5 DSB &4 Panel 237 ¢ R4 T E3E 2 (50%)

Country A is a WTO Member. It produces and imports tobacco products. After having joined the WHO
Framework Convention on Tobacco Control, it decides to adopt following measures to control the use
and supply of tobacco products. What WTO rules would involve in these measures and whether there

are justifications for Country A to adopt and implement such measures under the WTO.

(50%; Please answer in English.)

(1) Tt imposes tobacco surcharges on tobacco products in addition to commodity and import taxes. The
surcharges are applied on per packet basis. It is not based on the value of the tobacco products. The
surcharges are applied to both domestic and imported tobacco products. Country B is exporting
tobacco products to Country A. However, the tobacco products that Country B is exportirg are

much cheaper than those produced in Country A.

(2) In order to prevent tobacco smuggling and evading tobacco surcharges and taxes, Country A
requires all imporiers of tobacco products to fix tax stamps at the port of Country A on the smallest
packets when the surcharges and taxes are paid. Under the requirement, importers have to open up
the bigger packages at the port of entry for the purpose of fixing the stamps on each packet and
then to repack the tobacco products again. Domestic tobacco companies can fix the tax stamps at

their warehouses or factories before the products are packaged.

(3) It completely bans tobacco advertising. Domestic tobacco companies have manufactured and sold
their products for a long time. But there are some foreign companies newly introducing their
products to Country A. They complain that without advertisement, consumers would not know

their preducts and thus they would be put in a very disadvantageous position to compete with

domestic tobacco products.






